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Who We Are 

We are a digital-first, technology enabled 

marketing consultancy working at the crossroads 

of the art of science and creativity. We offer clients 

simplicity and speed.

WE ARE BUILT TO RIDE THE WAVE OF MARKETPLACE DISRUPTION.



A BORN DIGITAL NETWORK 

OF THINKERS & DOERS 

AT THE FOREFRONT 

OF NEW MARKETING

175+ EXECUTIVES

3,500+ YEARS OF MARKETING 

& TECHNOLOGY EXPERIENCE

20 YEARS AVERAGE PER EXECUTIVE

380+ ENGINEERS ACROSS GROUP

$1Bn
ANNUAL DIGITAL 

MEDIA SPEND

800K
DIGITAL 

INFLUENCERS  

IN NETWORK

2Bn
TEXTS & EMAILS 

SENT ANNUALLY

5Tn
DATAPOINTS 

PROCESSED 

DAILY
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WE ARE



Outpacing Legacy Holding Companies On Growth & Margin

1 Growth rates represent Stagwell standalone; 2020 forecast as of June 2020; revised to reflect Covid impact; 
2  Includes WPP, IPG, Omnicom, Publicis & Dentsu; CAGR is a weighted avg. of agency peers based on 7/17/20 exchange rates; 2020 financials based on JPM analyst estimates; Publicis 2020E EBITDA 

excludes estimated impact (based on 2019 actuals as a percentage of net revenue) of amortization of right-of-use assets under IFRS in order to provide direct comparability to peers and US GAAP.

Q1’20 ORGANIC GROWTH

2020E EBITDA MARGIN

Stagwell 19%

Dentsu 16%
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WHY DO WE HAVE MARKET-LEADING 
GROWTH & MARGINS?
US ADVERTISING MARKET ($BN)
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2017 – 2019 CAGR: 98.9%

+

STAGWELL CLIENT GROWTH

2017 2018 2019

$3M+ Clients 14 22 28

$1M+ Clients 58 78 102

Market-leading growth

▪ Operate in online and digital marketing 

segments with increasing media spend and 

marketing budgets  

▪ Target leading clients in growing verticals

▪ Acquire complementary assets to expand 

digital capabilities and client list

Market-leading margin

▪ Offer a high value set of products that drive up margin 

(UX/CX design, consulting, behavioral & syndicated research)

▪ Centralize shared services to reduce accounting and IT overhead

▪ Implement productivity enhancing compensation plans, 

consolidate real estate and benefits amongst brands, and 

manage travel & entertainment expenses across the group

STAGWELL ACQUISITION ENGINE2

Year

Acquired Revenues 

($MM)

2015 76

2016 155

2017 96

2018 97 

2019 99

2020 YTD 45

Closed 31 

Under LOI3 14 
1 Source: Magna Global Reports (2017-2020);   2 Only includes acquisitions of majority interests; 2020 YTD as of June;   3 Subject to diligence.
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STAGWELL SENIOR LEADERSHIP 
MARK PENN
OVER 45 YEARS OF SUCCESSFUL OPERATING EXPERIENCE

Penn founded 

Penn and Schoen, 

now a global 

market research 

firm, with his 

Harvard roommate, 

Doug Schoen, at the 

offices of the 

Harvard Crimson.

Named Worldwide CEO 

of Burson Marsteller, a 

global PR and public affairs 

firm in 80 global markets. 

Tripled profits while

winning accolades such as 

the coveted Holmes Report 

North American Agency of 

the Year Award. Both PSB and 

Burson combined accounted 

for nearly $100MM in 

EBITDA under his 

management. 

Authors Microtrends, 

New York Times & WSJ 

best seller.

Microsoft CEO, Steve 

Ballmer, asks Penn to lead 

a team to revitalize Bing. 

Penn was quickly elevated to 

the senior leadership team 

where he held the position of 

EVP and Chief Strategy Officer 

running Microsoft’s $2BN 

advertising budget. 

Conceived and led successful 

initiatives like Microsoft’s 

“Honestly” campaign and the 

award-winning Super Bowl 

2014 ad “Empowering Us All”.

Under Penn’s leadership, 

firm expands to 200+ people 

with offices around the 

world. It develops a unique 

corporate & political hybrid. 

Some clients include: 

▪ Corporate: Texaco, AT&T, 

Microsoft, Ford Motor 

Company, Merck, Verizon, 

BP, & McDonald’s.

▪ Political: President Bill 

Clinton’s pollster for 6 years. 

Key advisor to Hillary 

Clinton and British Prime 

Minister Tony Blair as 

well as 30+ heads of state.

LAUNCHES 

THE STAGWELL 

GROUP

A PORTFOLIO OF 

MARKETING 

SERVICES AGENCIES

As an LP and managing 

partner of the Stagwell 

Group, Penn has led the 

group in its near double 

digit organic growth to 

$618MM in revenues in 

2019.

Penn and his partners 

sold PSB to WPP on 

November 15, 2001, 

after having grown it 

from a mom and pop 

political polling firm. 

The firm would 

ultimately grow to 

$80MM+ in revenues 

under his leadership.

MARK J. PENN

Managing Partner 

& Limited Partner

STAGWELL 

INVESTS $100MM 

in MDC PARTNERS

ESTABLISHING PENN AS 

CEO AND CHAIRMAN OF 

THE PUBLICLY TRADED 

HOLDING COMPANY

Under Penn’s first year of leadership, 

MDC Partners increased Covenant 

EBITDA from $183MM to 

$201MM and joined its agencies 

into unified networks. Additionally, 

he led MDC back to positive organic 

growth in Q1 2020, outperforming 

the other holding companies.

1975 1975-2005 2001 2006-2012 2012-2015 2015-PRESENT 2019-PRESENT

Founder & Pollster Global CEO Client & CreatorGrower Portfolio BuilderSeller Public Company CEO
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STAGWELL SENIOR LEADERSHIP 
FIVE YEARS & 26 INVESTMENTS + INTEGRATIONS TOGETHER

JAY LEVETON | Partner

Jay Leveton leverages extensive leadership experience within marketing communications services 

in his current role as Partner at The Stagwell Group, where he is responsible for sourcing, 

integrating, and scaling the firm’s portfolio of brands.

Prior to joining The Stagwell Group, Jay served as the Global CEO at Penn, Schoen & Berland 

Associates, one of the most successful global political polling firms to evolve into a corporate 

market research company. As Global CEO, Jay grew the firm’s revenues and profit by double digits 

annually and expanded its footprint to Germany, the Middle East, and Southeast Asia.

Jay also served as Executive Vice President, Worldwide at global public relations firm, Burson 

Marsteller, where he sat on the firm’s senior leadership team and was responsible for several key 

functions, including marketing, communications, new business development, and senior talent 

acquisition. In 2012, Jay was recognized by PRWeek as one of the Top 40 Under 40 rising stars in 

the public relations industry and in 2011, under his leadership, Burson Marsteller was awarded the 

Holmes Report North American Agency of the Year.

Jay has worked with both high level political and corporate clients, including former President Bill 

Clinton, the Democratic National Committee, and Fortune 500 companies such as Verizon, Pfizer, 

Procter & Gamble, and Accenture, among many others.

Jay graduated cum laude from American University with a Bachelor’s Degree in Political Science.

JASON REID  | Chief Investment Officer

Jason Reid serves as Chief Investment Officer of the Stagwell group and is responsible for the 

group’s capital raising and deployment strategies, including targeting, sourcing, and 

executing on portfolio brand investments.  Jason brings 15+ years of technology and media 

investment experience to his current role. 

Prior to joining Stagwell, Jason served as a Senior Strategy Manager at Microsoft, evaluating 

areas of investment across the company. Jason assessed secular trends affecting Microsoft, 

directed the company’s assets to address opportunities, and selectively managed priority 

initiatives of the strategy group.

Previously Jason spent over a decade as a senior investment professional at hedge funds in 

New York and Los Angeles, including SAC Capital and Intrepid Capital.  Jason invested across 

the technology, media, and telecom sectors, with a focus on internet & new media.

Jason also has expertise in event-driven & special situation transactions, having served as an 

analyst at Empyrean capital.  Jason began his career in the mergers & acquisitions department 

of Morgan Stanley, executing deals in the industrial & technology sectors.

Jason graduated cum laude from Georgetown University with a Bachelor’s Degree in Finance 

and International Business.
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RYAN GREENE  | Chief Financial Officer

Ryan Greene, Chief Financial Officer of Stagwell, has extensive experience providing finance, 

transaction and operations leadership to both private and public sector companies.

Before joining Stagwell in 2015, Ryan served as a Financial Management Consultant at 

MorganFranklin Consulting. He provided strategic business and financial operations advice to 

senior client executives, specifically in the areas of short and long-term financial plans, 

operational improvement and optimization, and financial reporting in both a GAAP and Pro 

Forma basis. He has serviced clients across a variety of industries, including advertising 

technology, healthcare, financial services, and defense contractors.

Prior to MorganFranklin, Ryan served as the Chief Financial Officer of CLS Strategies, a 

professional services firm owned by the Omnicom Group specializing in public affairs, crisis and 

litigation communications, and digital advocacy, as well as Vice President of Finance with C2 

Creative, a creative and production services agency also owned by the Omnicom Group. Earlier 

in his career, Ryan held corporate finance and accounting roles with Ernst & Young LLP, BCom3 

(acquired by Publicis Groupe), and Arthur Andersen.

Ryan received a BBA degree from Pace University, an MBA from the Stern School of Business at 

New York University, and is a New York state licensed CPA.

BETH LESTER SIDHU  | Chief Operating Officer & Chief Marketing Officer

Beth Lester Sidhu is Chief Operating Officer and Chief Marketing Officer at the Stagwell Group. 

Beth manages Stagwell’s acquisition operations and leads its innovative shared services function 

across new business, marketing, product, and technology development. She is also the executive 

sponsor for Stagwell’s largest cross-company engagements.

Beth has focused her career at the intersection of business, news and politics. Prior to joining 

Stagwell, Beth was the creative mind behind POLITICO’s award-winning live events division. Beth 

started the team, working across the editorial leadership and POLITICO’s strategic partners from 

the Fortune 500 such as Microsoft, Starbucks, and Bank of America. During her tenure, she hosted 

over 500 successful events around the nation and developed new ways to present events digitally. 

Previously, Beth held leadership roles for public relations firm Burson-Marsteller and international 

polling firm Penn, Schoen & Berland, where she had the opportunity to work with clients like BP, 

Ford Motor Company and Merck.  Prior, Beth worked at CBS News, where she was a Producer in 

the CBS Political Unit. 

Beth received a master’s degree in International Relations from King’s College at Cambridge 

University and graduated summa cum laude from George Washington University’s Elliott School 

of International Relations.
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WHAT WE DO
A TRULY TECHNOLOGY-ENABLED MARKETING CONSULTANCY
STAGWELL IS BUILT TO RIDE THE WAVE OF MARKETPLACE DISRUPTION

1 Excludes Ink which specializes in travel 

media and constitutes 14% of revenues. 

DIGITAL TRANSFORMATION + MARKETING (50% OF REVENUES)

Creating curated UX & UI experiences; managing $1B of media spend across the globe

DATA + INSIGHTS (17% OF REVENUES)

Providing strategic insights & counsel 

to the world’s most admired & trusted brands 

MARKETING COMMUNICATIONS (16% OF REVENUES)

Establishing effective communication strategies to engage internal and external stakeholders

CONTENT + MEDIA (3% OF REVENUES1)

Creating digital, video, and experiential 

branded content for clients across all verticals

Collaboration with MDC turns a nimble 

Stagwell division into a global leader

DIGITAL-FIRST & 

DATA-CENTERED
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WHAT WE DO

Digital Transformation + Marketing

(50% OF REVENUES) Drive $10B+ 

of E-Commerce sales 

in 190 languages, 

for 80+ publishers, 

through media 

optimization, UX, UI 

and platform 

development.

▪ Create curated UX & UI experiences

▪ Manage more than $1 billion of digital 

media spend across the globe

▪ Implement digital transformation 

for enterprise clients in key growing 

verticals at scale
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Code and Theory implements digital 

transformation at scale for enterprise clients 

in key growing verticals. Code is user 

behavior focused, technology driven, 

and data enabled. 

▪ Over 145 engineers (36% of workforce)

CLIENTS COME TO CODE AND THEORY 

TO FIND THE SOLUTION TO OVERWHELMING DISRUPTION

Media

Financial Services

Commerce

Healthcare

Development 

Across Platforms 

& Languages
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DIVISION HIGHLIGHT

Digital Transformation + Marketing

BRINGING VERTICALS UNDERGOING 

DISRUPTION INTO THE DIGITAL WORLD



12

DIVISION HIGHLIGHT

Digital Transformation + Marketing

GLOBALLY INTEGRATED PERFORMANCE MARKETING

Stagwell’s global performance marketing brand 

ForwardPMX provides clients with:  

▪ Unified global vision & local depth

▪ The expertise to engage targeted audiences through 

brand health analysis, omni-channel media optimization, 

and media management 

STAGE Proprietary Automation Platform:

▪ Provides integrated & automated campaign management 

through a central tool

▪ Built in custom dashboard and analytics engine imports 

over 100Gb of data per day and allows teams to seamlessly 

extract insights from millions of rows of data

SERVING CLIENTS IN 

90+ MARKETS & 

50+ LANGUAGES

ACROSS EVERY 

GROWING 

PLATFORM
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CENTRALIZED 

PRODUCT DEVELOPMENT

STAGWELL TECH BUILDS CAPABILITIES ACROSS THE GROUP
▪ ONE OF THE WORLD’S LARGEST ADVERTISERS APPROACHED STAGWELL 

due to its influencer marketing expertise (MMI) and technical ability to create 

a scalable influencer marketing platform (Stagwell Tech):

▪ Seamless, all-in-one platform for influencer marketing campaign, 

content and contract management

▪ Market-leading fraud detection to optimize reach and campaign spend

▪ Koalifyed has launched as the exclusive influencer marketing platform for the client. 

▪ Stagwell retains the right to commercialize the technology as well as other IP 

developed by Stagwell Tech.

The Harris Poll’s Compass provides brand management 

tools to diagnose, act, and evaluate within seconds. 

Compass users can track consumer perception in real 

time via an accessible and flexible UI.

OTHER PRODUCTS

MarketRelevance is a comprehensive Business 

Intelligence tool that provides automatic 

reports and metrics to Stagwell clients.

Stagwell Tech’s team of over 100 engineers:

▪ Works with external clients on automation 

and digital transformation

▪ Develops new digital products across Stagwell Group

▪ Secures Stagwell IT Infrastructure

Platforms implemented include:



Data + Insights

(17% OF REVENUES)

Daily insights 

across the US 

with 5M people 

surveyed annually 

across the globe. 

▪ Provide strategic insights and counsel 

to the world’s most admired brands

▪ Develop new research products to 

incorporate new types of data and 

keep pace with changes in media 

consumption
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DIVISION HIGHLIGHT

Data + Insights

REVOLUTIONIZING MARKET RESEARCH

Harris Insights provides brand analytics, market consulting, 

and consumer insights to their clients, including:

Harris publishes significant thought leadership, including 

a Covid-19 tracker that helps inform decision-making for 

clients and earns additional promotion in the news. 

Harris and Stagwell Tech developed Compass, a scalable, automated, 

and self-service customer insights platform to standardize collection, 

analysis, and visualization of data. The product integrates client data 

with 50+ years of Harris Poll data and public research.

Stagwell’s NRG brand is the leader in the entertainment 

research space and the key global consultancy to Amazon, 

Netflix, Disney+, and other OTT providers.

Due to their modernized research services NRG  has nearly tripled 

revenues with FAANG & Microsoft since 2018 (32% of 2020E Revenues).

In response to the shift towards franchise-based 

entertainment NRG created a holistic system to 

measure franchise value and promise.

Due to explosion of original streaming content NRG’s 

global “originals” tracking service measures pre-release 

campaign effectiveness, post-release content management 

and the competitive streaming environment. 



Content + Media

(17% OF REVENUES)

Creators of 

emotional creative 

content for brands 

like Masterclass and 

Bonobos garnering 

over 70 

Cannes Lions. 

▪ Create digital, video, and experiential 

branded content for clients across 

all verticals

▪ Combine data with culturally 

influential creativity to produce 

meaningful content

PURE CREATIVE 
(3% OF NET REVENUE)

TRAVEL MEDIA & TECH
(14% OF NET REVENUE)
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DIVISION HIGHLIGHT

Content + Media

INSPIRING ADVOCACY & BRAND LOYALTY

Ink is a travel media and technology group that 

reaches travelers at every touchpoint of their journey.

Programmatic Out of Home entertainment 

and advertising content displayed in airport 

lounges, bars, and hotels

Custom airline destination websites including 

AmericanWay.com which generate revenues 

through sponsored content and media 

placement

CLIENTS

Observatory is a full-service creative consultancy with deep 

roots in entertainment. In its thirteen years it has earned four 

Cannes Lions Grand Prix and consistently delivered breakthrough 

business results through creation and content advisory. 

Pre-production advisory on original 

Netflix content budget allocation 

Sale and negotiation of 

integrated brand partnerships

Strategy and development of 

new global original content studio

CLIENTS



Marketing Communications

(16% OF REVENUES)

From representing 

nearly every major 

political campaign 

across the US 

to engaging 

hyperlocal 

communities within 

24 hours, we know 

communications.

▪ Establish effective communications strategies 

to engage internal and external stakeholders

▪ Inspire advocacy & brand loyalty

▪ Drive political fundraising
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DIVISION HIGHLIGHT

Marketing Communications

INSPIRING ADVOCACY & BRAND LOYALTY

SKDKnickerbocker is a digital public advocacy group, helping 

brands amplify their message through cross platform advertising. 

Targeted Victory is a digital public advocacy and fundraising 

consultancy managing campaigns from hyperlocal to national scale. 

CLIENTS CLIENTS

Digital Advocacy: Waymo wanted to publicize its Arizona trial 

run while communicating safety and convenience to the public. 

To reach both DC elites and Arizona residents, SKDK:

▪ Ran multi-platform campaigns across search, Facebook, 

and publications including The Hill and Politico

Digital Fundraising: SKDK Digital has raised over $250 million for 

campaigns, non-profits, and political advocacy organizations to date. 

Digital Advocacy: Targeted Victory helped execute Facebook’s 

Local Small Business Program campaign in 100 cities across 40 states. 

▪ Recruited more than 450 local partners and secured more than 

2,000 positive media placements

Digital Fundraising: Targeted Victory developed a mobile fundraising 

platform (Victory Passport) with ecommerce capabilities which has 

been used to raise over $810 million to date.



40+

integrated 

clients

Technology & 

Communications

Retail

Media & 

Entertainment

Travel & 

Hospitality

Financial 

Services

Health

CPG Food 

& Beverage
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WHY IT MATTERS

EXCEPTIONAL CLIENTS ACROSS MAJOR VERTICALS
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PROVEN GO-TO-MARKET

DONER WON J&J IN COLLABORATION 

WITH CODE AND THEORY

From the start, Doner and Code and Theory built a cross-consultancy 

core team with clear roles and responsibilities. The team established 

regular teleconference standups and an integrated timeline. A critical 

piece in Doner / Code’s success was the mutual understanding of each 

agency’s strengths in relation to J&J’s request:

▪ Brand Strategy

▪ Creative

▪ Agile Production

▪ Digital Strategy

▪ Audience 

Segmentation & Insights

▪ Analytics

Code and Theory and MDC’s Doner worked 

together to win three of Johnson & Johnson’s iconic 

brands (Tylenol, Listerine, and Zyrtec).

1. Beat over 10 major agencies including teams 

from WPP, Omnicom, IPG, and Accenture 

2. Won not only the RFP but also expanded the 

initial SOW, taking broader responsibility for 

the marketing needs of all three brands

RESULTS

CODE AND THEORY & DONER DISPLACED 

WPP, J&J’S AGENCY OF 65 YEARS



STAGWELL‘S LIMITED PARTNERS
BACKED BY EXPERIENCED TECHNOLOGY AND FINANCIAL INVESTORS
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STEVE BALLMER  | Co-Founder, Ballmer Group

Steve Ballmer co-founded the Ballmer Group with his wife, Connie, which 

supports efforts to improve economic mobility for children and families in 

the United States who are disproportionately likely to remain in poverty. The 

Ballmer Group uses philanthropy and civic activism to help ensure that a 

person thrives through a healthy birth and stable family, a safe childhood 

and adolescence, a good education, and a career that can support a family.

He is the former Chief Executive Officer of Microsoft, which during his tenure 

grew to almost $80 billion in revenues and was the third most profitable 

company in the United States. 

Steve also leads USAFacts, a not-for-profit project seeking to ground our 

public debates in fact and improve transparency in government spending, 

taxes raised, trends, and outcomes achieved, much like corporations do 

through their 10-K reports. 

He is also the chairman of the LA Clippers basketball team. 

ALPINVEST PARTNERS

AlpInvest, a core division of The Carlyle Group, is one of the largest private equity 

investors in the world with deep, global experience managing primary fund 

commitments, secondary investments and co-investments. AlpInvest receives 

over 950 investment opportunities per annum and diligences them 

exhaustively, only moving forward with the most promising investments.

▪ $70Bn+ Committed since inception

▪ 175 Professionals

▪ 6 Global offices

▪ 295+ GP relationships

▪ 190+ Investors
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www.stagwellgroup.com

www | stagwellgroup | com

THANK YOU


